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March 24, 2025 
 
 
The Board of Directors took the following action via e-ballot: 
 

1. APPROVED the following changes to the U.S. Figure Skating rules: 
 
Amend rules 6031, 7031, 8021 and 9021 (pages 167, 183, 197 and 235, Rulebook) for singles, pairs, ice dance and 
synchronized skating respectively to increase the number of logos allowed on costumes and warm-up suits as shown 
below. 
 
The clothing of the competitors must be modest, dignified and appropriate for athletic competitions or tests, not 
garish or theatrical in design. Clothing may, however, reflect the character of the music chosen.  

A. The skating clothing worn in actual competition may not bear the manufacturer logo with a maximum of 30 
square centimeters. any form of advertising.  

B. However, Warm-up suits may bear the name of the manufacturer and up to six logos provided they are 
dignified, with a maximum of 30 square centimeters each, and do not refer to tobacco, alcohol, sports betting 
or other categories prohibited by U.S. Figure Skating or exclusively held by its official sponsors. Warm-up 
suits with logos that are in conflict with U.S. Figure Skating sponsors or partners may not be worn during 
televised events. sponsor when a skater is on the ice. The sponsor’s name must not exceed 4.65 square inches 
(30 square centimeters). 

 
Implementation date: May 5, 2025 
 


